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Hindi movies released in the 
past few months such as Jersey, 
Runway 34, Jayeshbhai Jordaar 
and Anek were mid-sized titles 
with little spectacle value. 
That’s set to change in the sec-
ond half with star-studded 
large-scale productions. 

The industry may, however, 
still lag pre-covid collections of 
₹4,000 crore in 2019 but could 
touch ₹2,200 crore by this 
year-end if the pandemic 
remains under control. 

Devang Sampat, chief execu-
tive at Cinepolis India said the 
good news is as quality content 
has returned to cinemas across 
languages, so have audiences. 

“Post the lifting of govern-
ment restrictions, out of 12 
weeks, we were above the 2019 
average weekly admits for 
eight. Other metrics such as 
SPH (spend per head) have 
been showing an increasing 
trend and we have crossed pre-
covid levels,” he said.
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T
he Hindi film industry is 
expected to post a more 
than 60% jump in reve-

nues in the second half of this 
calendar year, overcoming its 
poor show in the first half, 
buoyed by a slew of big-ticket 
releases and several extended 
weekends in the coming 
months. Trade experts expect 
Bollywood to garner ₹1,400 
crore in earnings in the six 
months through December 
compared to ₹850 crore in the 
first half. With multiple holiday 
weekends like Independence 
Day, Dussehra, Diwali and 
Christmas, there is high expec-
tation from films such as Aamir 
Khan’s Laal Singh Chadha, 
Akshay Kumar’s Raksha Ban-
dhan, Karan Johar’s Liger and 
Brahmastra, Hrithik Roshan 
and Saif Ali Khan-starrer 
Vikram Vedha, horror comedy 
Bhediya  (Varun Dhawan and 
Kriti Sanon), Kartik Aaryan’s 
Shehzada and  Cirkus directed 
by Rohit Shetty.

“The second half of the year 
should definitely be better than 
the first. Not only are many big 
Hindi films slated for release, 
we will also see multiple festive 
weekends. In contrast, the first 
six months saw very few big 
films releasing in the Hindi lan-
guage,” said Rajendar Singh 
Jyala, chief programming offi-
cer at INOX Leisure Ltd.

Film trade analysts said  

Bollywood set for 
bumper box office 
collections in 2H

Quality content has returned 

to cinemas across languages. HT

‘Whisky-loving India among 
top 10 important countries’ 

The Glenmorangie CEO said after a cask of 1975 scotch whisky sold for a record £16 million

Thomas Moradpour and Dr Bill Lumsden with Cask No. 3 of single malt produced 

at the Ardbeg distillery on the Scottish island of Islay  
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A
 cask of rare Scotch whisky 
dating back to 1975 took the 
world by storm when it sold 
for £16 million, smashing 
the earlier record of £1 mil-

lion set in April. The single malt, pro-
duced at the Ardbeg distillery on the 
Scottish island of Islay, was bought by a 
private collector in Asia.

In an interview with Mint, Thomas  
Moradpour, chief executive, The Glen-
morangie Co., said the firm, owned by 
Moët Hennessy-Louis Vuitton, will 
deliver 440 bottles of the single malt 
from Cask No.3 to the unnamed owner 
over the next five years. 

The Ardbeg distillery was acquired in 
1997 by The Glenmorangie Co. 

Traditionally the company‘s collec-
tors or fans belong to Ardbeg, the home 
base, the US and the Americas, besides 
markets in Asia. “It’s no accident 
that Asia has been the most 
dynamic, and it is a historic mile-
stone for us,” Moradpour said.

While declining to share global 
sales numbers, he said the subconti-
nent is a very important market 
since Indians “love whisky”. 

“India is in the top 10 countries of 
importance for us,” he added. 

“We see a trend in that notion of col-
lectibility, and we stimulate that collect-
ibility. We’ve seen a lot with limited edi-
tion releases of very weird, fun products. 

In a way this is the same dynamic that 
you might see in sneakers with product 
drops that sell out in minutes, fuelled by 

collectors.” 
The firm will continue to mature its 

Cask No. 3 and till 2026, every year she 
will receive 88 bottles from the cask. 

“She will possess a vertical series of the 
drink from 1975, aged 46, 47, 48, 49 and 
50 years, said Moradpour. The price of 

a bottle at £36,000 or ₹34.2 lakh costs as 
much as some of the most rare whiskies 
auctioned around the world. 

Moradpour said this was the first time 

a unique sale like this had taken place in 
the brand’s over-200 years of history 
where a spirit made on Islay in Novem-
ber 1975 had been sold at a private auc-
tion. “Ardbeg has been around for a long 
time and has a roller coaster history. It’s 
a distillery that almost disappeared 
twice in the 1980s and in 1990s before 
The Glenmorangie Co. acquired it. 
Before the 1990s most of what we pro-
duced went into blends. So very little 
stock was reserved for single malts. In 
fact, stocks from the 1970s are almost 
impossible to find.”   

The company, he said, started a pro-
gramme close to three years ago to sell 
rare casks of both Ardbeg and Glenmo-
rangie to private buyers, after recognis-
ing that they had whiskies in their stock 
that were ready for private connois-
seurs. It sold a number of rare whiskies 
for between £169,174 and £1,691,740 
with great success. Like art, rare whis-
kies have found many collectors. 
According to a Knight Frank Wealth 

Report, in the last decade, rare whis-
kies were a top performing asset 
class in its Luxury Investment Index, 
which tracks a basket of rare bottles 
sold at auctions. This increased 
428% in value over the 10 years and 
9% in the past year alone. 

“Excellent products are being 
made in many places by many dis-
tillers. It is our job to be agile and we 

have been quite successful in last three 
years. Our demand exceeds our supply. 
For this we are increasing our capacity,” 
he added.

SPARKLING SPIRITS

THE Glenmorangie 
Co will deliver 440 
bottles of the single 
malt from Cask No.3 
over next five years. 

THE  Ardbeg 
distillery was 
acquired in 1997 by 
The Glenmorangie 
Co.

TRADITIONALLY 
the company‘s 
collectors or fans 
belong to Ardbeg, 
the US and Asia

THE firm will keep 
maturing Cask No. 3 
and till 2026, will 
receive 88 bottles 
from it each year
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T
elecom networks and 
virtual network opera-
tors can use equipment 

only from trusted suppliers for 
upgradation or expansion of 
existing networks, the govern-
ment said, in a move that may 
further thwart use of Chinese 
gear in telecom networks by 
carriers.

The amendment to licence 
conditions, which takes effect 
from 15 June, will not be appli-
cable to annual maintenance 
contracts, the department of 
telecommunications said in a 
notice issued on Monday, 
directed at unified access ser-
vices licence holders, unified 
licence holders and virtual 
network operator license 
holders. 

“With effect from 15th June 
2021, the licencee, shall only 
connect trusted products in its 
network and also seek permis-
sion from designated author-
ity for upgradation or expan-
sion of existing network utiliz-
ing the telecommunication 
equipment not designated as 
trusted products,” the depart-
ment said in the notice. 

“However, these directions 
will not affect ongoing annual 
maintenance contracts or 
updates to existing equipment 
already inducted in the net-
work as on date of effect,” it 
added. 

DoT clamps 
down on 
contentious 
telecom gear


